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SYNOPSIS Katherine Li,
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This research quantifies consumer attitudes about data privacy and security, Industry Analyst

effectiveness of actions to mitigate privacy concerns, the level of trust between
consumers and different industry players, and their willingness to exchange data for
services.

ANALYST INSIGHT
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“Consumers will be much more at ease with connected products if they trust the Strategy

companies that have access to their data and they believe they receive value in
return.”

— Tom Kerber, Director, 10T Strategy, Parks Associates
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Smart Home Ownership by Smart Home
Segment (2014 - 2016)

Respondents are asked a battery of
attitudinal questions. Attitudes are then
consolidated into three groups based on a
factor analysis.

Attitudinal Motivations by Smart Home
Segment (Q4/16)

Technology Adoption Segments (Q4/16)

Smart Home Ownership by Technology
Adoption Segment (2014 - 2016)

* Likelihood of Sharing Data with OEMs
(Q4/16)

» Overall Likelihood of Sharing Data with
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by Smart Home Segment (Q4/16)
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Sharing Data with Insurance Companies

» Willingness to Share Data from Devices for
Home Insurance Discounts (Q4/16)

* Willing to Share Data for Home Insurance
Discount by Technology Adoption Segment
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» Willingness to Share Data from Devices for
Home Insurance Discounts by Technology
Adoption Segment (Q4/16)

» Willing to Share Data for Home Insurance
Discount by Smart Home Segment (Q4/16)

Consumer Attitudes on Data Sharing
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« Attitudes on Data Sharing by Technology
Adoption Segment (Q4/16)

* Attitudes on Data Sharing by Smart Home
Segment (Q4/16)
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Speaker with Personal Assistant Ownership Segment (Q4/16)
4/16
(Q_ ) _ _ Sharing Data and Control with Energy
« Attitudes on Data Sharing by Ownership of Providers

a Smart Home Device (Q4/16)

» Respondents "Strongly Agreeing" with Data
Sharing Statements by Consumer Attitudes
(Q4/16)

» Willingness to Share Device Data and
Control with Energy Providers for Electricity
Bill Discount (Q4/16)

* Willingness of Sharing Thermostat Data
with Energy Providers Among Smart
Thermostat Owners and Intenders (Q4/16)
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» Willingness to Share Data and Control with
Energy Providers for Electricity Bill Discount
by Technology Adoption Segment (Q4/16)

» Willingness to Share Data and Control with
Energy Providers for Electricity Bill Discount
by Smart Home Segment (Q4/16)

Concerns on Hacking of Products and
Data

» Concerns About Hacking of Smart Products
(Q4/16)

» Trending in Concerns About Data Hacking
of Smart Products (2014 - 2016)

» Concerns about Hacking of Smart Products
by Tech Adoption Segment (Q4/16)

» Concerns about Hacking of Smart Products
by Smart Home Segment (Q4/16)

Mitigation of Privacy and Security
Concerns

» Actions to Mitigate Privacy and Security
Concerns (Q4/16)

* Trending in Concerns and Mitigation (2014
- 2016)

» Concerns and Mitigation Among Smart
Home Device Ownership and Intenders
(Q4/16)

» Actions to Mitigate Privacy and Security
Concerns by Technology Adoption
Segment (Q4/16)

» Actions to Mitigate Privacy and Security
Concerns by Smart Home Segment (Q4/16)

Industry Trust

* Trustworthiness of Company Types to
Appropriately Access/Manage Personal
Data (Q4/16)

* Most Trustworthy Company Type to
Appropriately Access/Manage Personal
Data by Technology Adoption Segment
(Q4/16)
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* Most Trustworthy Company Type to
Appropriately Access/Manage Personal
Data by Smart Home Segment (Q4/16)

* Respondents Ranking Company Type as
Most Trustworthy to Appropriately
Access/Manage Personal Data by
Demographics (Q4/16)
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